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Data dynamic, captures subtletles om n'behkavio n where.how what
‘Data Storage = cheaper and avaﬁu’“m the cloud” \_
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):Internet of Things (IoT): Smart things, s
Mobile is the back-channel

*Unified Marketing platforms are in the

-Data-driven marketing



Jargon buster DUCQ

HM Data-Driven Marketing

Boost returns on your marketing investments by turning customer
information into valuable insights that help you compete.

http://www.gartner.com/marketing/digital/research/data-driven/

SoLoMo?

https://www.youtube.com/watch?v=J-GVd_HLIps&feature=youtu.be


http://youtu.be/J-GVd_HLlps
http://youtu.be/J-GVd_HLlps

But Seriously... SoLoMo DUCQ

"Social, local and mobile® is “the unified strategies mobile marketers must develop to
synthesize the three forces, instead of always treating them as independent data
points”. Gartner

The objectives: UX that is seamless, frictionless




Data-driven Mobile Marketing: Challenges
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| need to provide a single
brand experience across multiple
digital channels...

How do | help my customers
promote my products to their
friends?

| want to make my product
packaging more interactive and
engaging

I'd like to provide a more
personalized experience to
different customer segments

How do | use digital vouchers to
drive more customers in-store?

Can | provide locally-targeted

How do I link my TV and print information to my customers?
ads with my digital activities?




Multichannel Mobile Strategy

SmartKODE

Segmentation
and
Personalisation

Rewards and
redemption

Integration with
Social networks
and locations

Multichannel
Communication

Response
Mechanisms and
incentives
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Case Study: Arnotts Wonder Card D ucA
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= WONDER CARD & Wonder Card = USER ACCOUNT  EDIT
s22 Wonder Points .
o Eileen Carroll
@ Wonder Quiz eileen.carroll@puca.com
Date of Birth: 19/Apr/1972
Gender: Female
G Ao 0 Phone Number: 0879911155
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Pt & Terms & Conditions Reic
UNCONDITIONALLY YOURS . . 48 DOdder POrk Rd,
Q Privacy Policy Rathfarnham, Dublin 14, Dublin,
@ Logout Ireland
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TO SWIPE A SMILE REE:Clglions
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SMS Updates

Push Notifications
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A succes&l mobile strategy has to
recognise that mobile is different: it
Is often treated as another
advertising “channel’, but it is first
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compliance
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Compliance DUCQ

Familiarise yourself with the 8 Rules

of Data Protection

(www.dataprotection.ie ) — adequate

and not excessive, opt-in, retention,

give control to the customer, security Internet Security
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http://www.dataprotection.ie/
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< Messages 51500 Contact

Thank you for your text.
Our team will call you back
shortly to take your
donation. To opt-out of this
call text STOP FOCUS to
51500 (standard rate

SMS).
STOP FOCUS

Thank you for your
response, you have been
removed from our mobile
database.

rd

THE NEW FACE
HOMELESSNESS.

Another child will lose their family home today. Please help us to help
them in this crisis. Text FOCUS to 51500 and we will call you
back so you can donate.

Stangaud rats taat. By making this plodge you a9 opting-4n 10 /oosive a phone calf hom Foous Faland
To opt-out of SMS updates Ncfude STOF n your axt a.g. FOCUS STOE P Poma 01 4095050, Charity holpling: 1850 204 205,

Homelessness. It’s in your hands.

Call 1850 204 205 Swpotedly @
focusireland.ie
Finduson g H'OP\.{ZOIN @ Dublin Bus FOCUS

IRELAND
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Other Case Studies available on

http://www.puca.com/case-studies.php
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For more information contact me on:

eileen.carroll@puca.com
ie.linkedin.com/in/eileencarroll/

0879911155
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